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Raising the bar for guest satisfaction

here is hotel

bath design

headed? Clients

frequently ask
me that question in the very
beginning stages of a hotel’s
interior design. Why? Well, it’s
because the baths and the beds
are the most important aspects of
the hotel experience that the guest
remembers, good or bad, and
what they report to cheir friends,
relatives and acquaintances.

As a designer of hotels, T am

very critical of every place I stay,
and [ travel a lot. As soon as [
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enter a guestroom, my eyes exam-
ine all the elements that I consider
important in room design and

[ perform a mental checklist,
especially when it comes ro the
bath. Is the lighting good? Do |
have enough space to place my
toiletries? How is the quality of
the towels, and do I have enough?
What are the bath products, and
can I read the packaging labels?
(The eyes are not what they used
to be, as is the case for most of my
fellow baby boomers.)

Recently I was asked by one
of my clients, Grand Heritage
Hotels International, to rethink
the guestroom experience at the
Providence (R.1.) Biltmore Hotel.

This 1910 historic hotel is the
grande dame of Providence, a city
that recently has experienced a
resurgence in visitors and interest;
no longer is the city just a gas stop
on the way to Boston.

About two years carlier we
had renovated 104 guestrooms
at this property, and, as a result,
the Biltmore has captured 70 per-
cent of the market share of hotel
occupancy. However, recently the
market has changed: A Westin
opened featuring a modern, urban
design; the old Masonic temple
was converted into a hip Renais-









